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Kids stay free all year when you book a

family room category at the all-inclusive
Hard Rock Hotels of Mexico and the
Dominican Republic. That means endless
room

service,

live

entertainment,

and

beautiful beaches without ever having to
break the bank. It’s all the makings of an
epic vacation in one beautiful location.
20% SERVICE FEES APPLY

For more information, visit allinagents.com
or call 888.558.5681
Two (2) children 12 and under stay free when sharing a room with one (1) full paying adult. Promotion applies to Signature Family Suite -2 Bdrm at Hard Rock Hotel & Casino Punta Cana and Deluxe
Family - 2 Rooms Connecting at Hard Rock Hotel Riviera Maya & Hard Rock Hotel Vallarta. Not applicable at Hard Rock Hotel Cancun and Hard Rock Hotel Riviera Maya-Heaven Section. Booking Window:
Now - 30-Sep-2018 Travel Window: Now - 21-Dec-2018. Blackout dates apply. Child age MUST be notified at time of booking. Age reported MUST be accurate at time of travel. Proof of age will be
required upon check-in. In the event that age is incorrect, the difference in the rate will be charged upon check-in. Promotion is subject to change without prior notice. Combinable with the $1,800
Limitless Resort Credit Promotion.

What do Serbia, Croatia, Denmark, Iceland and

We would also like to thank

Ireland all have in common? Obviously, they’re all

the travel agents who took

European countries, but they also have one other

the time to share their comments on our recent

common characteristic: they are all emerging

Cruise Guide (PAX magazine, February 2018).

tourist destinations that, so far, have not received

Your feedback showed us that these guides are

as much attention as other ‘big hitters’ such as

really useful to your work – and we’re delighted!

France, the United Kingdom or Italy, to name
just a few.

In this issue, you’ll also find an absorbing feature
on an executive who’s seen it all in the cruise

However, times are changing – and travel to Europe

industry: John Delaney, the president of Windstar

is changing, too!

Cruises – a company that is aiming to make
big waves in the Canadian market. He talks

This is what inspired us to include a very special

us through his beginnings in the travel industry,

Europe Travel Guide in this month’s issue, a unique

how he ended up in Seattle, and why he’s

reference point for the destinations offered in

never believed more strongly in the value of

Europe by each tour operator. It’s sure to prove

small-ship cruising.

an indispensable tool at the deskside of every
travel agent!

This month, we introduce a new contributor,
Jean-François Venne – a seasoned journalist

As well as taking a closer look at emerging trends

specializing in the field of business. Through his

and destinations, our Europe Guide provides

monthly column, Business Sense, he will provide

an insight into the preferences of travellers to

you advice to help you leverage your skills in

Europe, expanding air access to the continent

a competitive industry.

from Canadian carriers, tour operators’ offerings,
and much more.

With all these tools and tips in hand, this could
be your best Europe season ever!

When we created this guide, we were thinking of
you, and some of the questions you might ask at
work about the tools you need to please even your
most demanding clients. We wanted to bring you
the answers – not only to your questions, but also
those of your customers – by offering you relevant,
detailed and original content. Have a look – our
2018 Europe Travel Guide begins on page 25.
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matter of days before we spoke, John
Delaney had embarked on a trip that served
to reaffirm his conviction in the virtues of
small-ship cruising.
The Windstar Cruises president had just returned
from the President’s Cruise, a 14-day sailing that
had seen Star Legend venture from Singapore to
Hong Kong, taking in Malaysia, Brunei and the
Philippines. For many of the ship’s Filipino crew,
however, it was doubly significant, presenting them
with the opportunity to see their family and
introduce them to the guests onboard the ship.

“Where you have ships with 200

cruise line executive cut his teeth in

ship cruising experience – and the

passengers and 160 crew, it becomes

the travel industry through a finance

company’s potential for further growth.

like a family,” Delaney tells me. “By

and marketing role with Disneyland

“I think it’s fair to say that we’re on fire

the third or fourth day, the crew know

Resort before opting for a change of

right now,” he enthuses. “The excitement

all the guests; our guests would take

scenery, swapping the heat of L.A.

is [in] the fact that we are spreading the

the crew home if they could. For them

for the cooler climes of Seattle; there,

ships out around the globe. We have this

to get to meet their kids and family was

he began his long journey in the cruise

chance to take people to new places,

really magic.”

sector, with a stint at Holland America

but then also in laying the groundwork

Line paving the way for a thirteen-

for the next series of expansion points.

personal

and-a-half-year spell at Carnival

In ’19, we’re going to be introducing

relationships that developed between

Corporation. A pivotal moment in

even more new destinations, and doing

passengers and crew on the cruise,

Delaney’s career arose through

the groundwork on new tour concepts.”

Delaney says, reflected one of the

a senior executive role at Seabourn,

most priceless features of the small-ship

opening his eyes to the potential of

That’s not to say, however, that

experience. “It almost has a country

small-ship cruising; when the chance

its

club kind of appeal,” he asserts. “It’s

to take the reins at Windstar presented

the

very, very social here.”

itself, he didn’t hesitate.

commitment to its small-ship format.

Indeed, the company’s tagline – ‘180

“I just believe that there is more you can

“We want to grow this brand,” says

Degrees From Ordinary’ – seems to

do, more personalization – you can create

Delaney, “but we will keep it small.

aptly encapsulate its ethos and raison

a whole different kind of guest experience

We want to stay true to our small-ship

d’être. “We really challenge ourselves

when you have the smaller ships,” he

nature, because that’s really what sets

in everything that we do,” he explains.

explains. “I think we can do more exclusive

us aside as a brand.”

“Have we looked at it the right way?

access types of tours, because our groups

Could we do it differently? How can

are smaller, and I think we can do more

Another hallmark of the company’s

we do it differently than the rest in the

custom tours… when this opportunity

approach under Delaney is its emphasis

industry? It’s a great filter for everything

came along, it just seemed a perfect fit

on the local experiences it provides at

that we do.”

for what I wanted to do.”

port. “Authenticity is a word that I use

The

camaraderie

and

development
expense

of

will

come

that

steadfast

at

Delaney’s resolute faith in the
small-ship format is shaped
not just by the personal,
close-knit atmosphere it
facilitates, but equally by
Windstar’s unique blend of
upscale experience and
casual cruising style – a
feature that he views as
one of the cruise line’s most
distinguishing

qualities.

a lot,” he says. “It’s a personal passion
Philadelphia-born Delaney is a figure

As he nears his two-year anniversary with

of mine. We do everything ourselves:

who’s entitled to speak with some

Windstar, Delaney has never believed

everything is planned here; we send

authority on the subject. The seasoned

more fiercely in the value of the small-

ground teams to new destinations to

personally experience the potential
tours; build everything, customize
it in-house. I think it gets back to the
shared passion and the shared culture
that we have here.”
That focus on the authenticity of its
itineraries is one of the reasons Delaney
relishes the prospect of engrossing
himself in the minutiae of Windstar’s
offerings. “One of the pieces of
the business that I love the most is the
itinerary planning,” he says. “I have
an incredible director, Jess Peterson,
who does all of our itinerary planning,
and I work very closely with him. That
piece of our processes at Windstar
works incredibly well.”
His immersion in every aspect of the
Windstar experience means that
Delaney is constantly on the move
– spending time on the company’s
ships ("the heart of the operation"),
chatting with the crew, and soliciting
feedback from guests. Not that
he’s complaining. “This will sound crazy
to you, but I love what I do,” he laughs.
“When you really love what you do,
it’s not work; I love to travel. I call it the
travel bug. It gets in your blood, and
I love being on the road – especially
visiting new cities.”
As Delaney maps out Windstar’s future,
travel agents remain a focal point of
its plans for future growth – particularly
due to their ability to develop an

have been on a river cruise and are

The closeness of Windstar’s relationship

intimate knowledge of the brand and

maybe looking at the transition to

with its guests, Delaney said, also makes

its selling points. “We’re a brand that

ocean cruising. Travel agents know

it a good fit for agents – with repeat

takes an experienced, qualified travel

we’re a per fect transition brand

business

seller to help guests understand,”

because of our size; it’s a similar feel

common. “Our guests are very

he reasons, “especially folks who may

to a river cruise.”

protective of this brand,” he says.

becoming

increasingly

“Our average transaction is over
$8,000, so when you think about the
commission on that – for agents who
aren’t selling us, it’s a huge opportunity.
Plus, we have a 50 per cent repeat
rate, so if they sell us once, we’ll bring
them back.”
As our interview comes to a close,
I’m left with the feeling that Delaney
would have happily spoken for hours
about Windstar, such is his passion for
the brand. The president assures me
that the same enthusiasm is coursing
through all levels of the operation.
“I’ve never worked for a company
where there was so much passion,”
he reflects. “There is a sincere
and genuine excitement and passion
about Windstar. It’s our employees,
and our guests, and our crew.
“I always joke that I get the great
pleasure of running it for a little while,
but the brand belongs to all these
wonderful guests who keep coming
back here, year after year.”

to you simply for customer service,” says
Jean-Pierre Lauzier, consultant of sales,
marketing and customer service at JPL
Communications. “The client just wants
to know a price. It’s up to you to get
them thinking further.”
Your questions to a client must be
presented in terms of benefits. They
must understand that the reason for
wanting to know more about travel
choices or vacation choices is for the
sake of a memorable experience.
o create value for a customer, you
have to speak their language. They
don’t want to know what you’re
selling, but rather what you can do
for them. By meeting this expectation,
you’ll be able to stand out.
“A characteristic is something tangible,
but impersonal, like the price of a plane
ticket or a swimming pool hotel,” says Julie
Charbonneau, business development
director and trainer at Signature Canada.
“A benefit is what the person themselves
can draw from this characteristic.”
To entice the customer, the benefits
must be emphasized. Rather than simply
mentioning that there is a swimming pool
at the hotel, it’s better to personalize this
feature. For example, explain that parents
can relax in a whirlpool while keeping an

“A simple characteristic does not sell,”

This exchange makes it possible to

eye on their children in the pool next door.

Charbonneau says. “It’s only descriptive

determine concrete needs such as air

If the purpose of the trip is for pleasure,

– it doesn’t let you dream. It’s necessary

tickets, accommodation and dates,

the emphasis of the benefits should be

to know how to transform a characteristic

but above all, to find more about

on rest and relaxation. If, however, the

into a benefit in the eyes of the customer.”

the personal benefits they might enjoy.
What does the person expect from

purpose of the trip is work-related, it's

their trip: rest, culture, partying, or

important to emphasize related benefits,
like the advantages of a conference

To do that, you have to know the place

active experiences? What attracts

room, or work desk.

or thing well. “Often, a client speaks

them to this destination?

Local Access, Luxury Digs
A ONE-OF-A-KIND ALL-INCLUSIVE HOTEL

Set on the stunning white sand beaches of Riviera Maya, UNICO 20° 87° is an escape into Modern Mexico
unlike any other. From the artisanal cocktails, locally-sourced menus to the spacious rooms, immerse yourself in the rich
culture of the region, while enjoying a stay hand-crafted to taste. Here, true luxury comes in the form of unlimited
inclusions - for a 20% service fee, we’ll take your stay to the next level with unlimited golf, spa treatments, local tours,
and beauty salon & barber shop services. This is the all-inclusive, redefined.
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This kind of conversation also helps

feel that there is an

to keep a customer loyal. Suddenly,

advantage in order to

you’re no longer just a salesperson,

prompt them to call a

or

travel professional.

someone

taking

their

order.

You are an advisor. You stand out and
demonstrate your expertise. This is a

“In the travel business,

crucial element in a market where direct

part

sales over the Internet are becoming

expertise

increasingly common. The client must

knowing the market,

of

advisors’
lies

in

products and prices,” Lauzier says, “but
another part comes from understanding
the needs of customers, and the best
way to use products and services
available to meet their expectations.”
Understanding the needs of the client
also helps to sell more. “It’s wrong to say
that people only shop for the lowest
price,” says Charbonneau. “They are
looking for a memorable experience.
They are willing to pay more, provided
they get value for money.”

Jean-François Venne
Independent journalist specializing in the field of business

Graduate to a better career with Vision Travel
I feel as though I’ve been
in travel Kindergarten
and I’m now
in travel
University!
– Aida Costa,
New Vision Advisor

Understand your specific needs
Work with you to grow your business
Provide you with tools to make selling easier
Ask us how you can earn more

1-866-308-0183

www.visiontravel.ca/discover

Discover an all-inclusive piece of paradise
All-inclusive beachfront resorts, a rich culture, fantastic music, friendly people and plenty of activities both
in and out of the water make Cuba an ideal choice for a fun-filled holiday with friends, a romantic getaway or
a family vacation.
Transat offers multiple holiday options:
> All-inclusive packages, featuring more than 115 hotels in Cuba for all budgets
> Duo Packages: With our Havana and Varadero Duo package, combine discovery of cultural jewels
with relaxation on a picture-perfect beach
> Guided Tours: Cuban Splendour introduces you to both authentic and contemporary Cuba

Fly with Air Transat from 12 Canadian cities

Your Cuba vacation is calling

his month, I offer some tips that will help you
get ready for trade shows, and make the most
of this 'time-money' investment. I'll also provide
you with an overview of some of the largest trade
shows in the world.

1 To meet new service providers. This is the perfect
opportunity to talk with the service providers on
site and discover what they offer – and even
create partnerships.

2 Discover new destination or tour ideas.
3 Find out the latest trends in FIT travel, groups
and MICE.

4 Keep yourself informed on the state of the
tourism sector.

5 Network with the big players in the industry.
6 Spy on your competitors (!).
7 Meet with key people at Destination Management
Company (DMC) kiosks or tourism offices.

8 Participate in interactive events (dancing, sanddrawing, martial arts, food or drink tasting, etc.).

9 Attend conferences and seminars; the
topics can be varied, with relevant and
informative speakers.
In addition, be aware that most trade shows have
a Buyer’s Club or Buyer’s Circle Program. According
to certain conditions and criteria, like turnover,
eligible countries, or references, you can qualify
for this program, which alleviates some of the costs
relating to the trade show, such as airfare, hotel
accommodations, tickets for entry, access to paid
conferences or private events, or even pre- or
post-FAM tours.

WTM London: 5,000 exhibitors, 50,000 visitors.
Some shows are B2B, some are B2C, and others

Best feature: effective speed networking events.

combine both. Some are open to everyone,
and others are by invitation only.

Takes place: every November.
ILTM: these trade shows specialize in
luxury travel.
Best feature: the quality of the handpicked
exhibitors; these shows are invitation-only.
Takes place: every year on a different
continent.
Pure Life Experiences Marrakesh: a relative
newcomer to the trade show circuit, this
show specializes in tailor-made luxury travel.
It features nearly 500 exhibitors.
Best features: quality exhibitors; the most
upscale accommodations on the market;
gourmet restaurants; prestigious services.
Takes place: every September.
IFTM Top Résa Paris: this show is celebrating
its 40th anniversary this year. It features

Here is a (non-exhaustive) list of relevant shows:

nearly 1,600 exhibitors, 31,000 visitors, and more
than 150 conferences.

ITB Berlin: the mecca of trade shows. There
are 10,000 on-site exhibitors to visit in three

Best feature: the booths' locations in themed

days, in addition to 160,000 visitors, 180

villages.

countries represented, and 160,000 sq. ft. of
exhibition space.

Takes place: every September.

Best features: the quality of the service providers;

BIT Milan: this show features 1,500 exhibitors, and

exclusive evenings such as those provided by the

more than 45,000 visitors.

Taj hotels (white-glove service, Veuve Clicquot
champagne); well-organized by region of the world;

Best feature: sections dedicated to culinary tourism

grandiose supplier booths.

and marriage.

Takes place: every March.

Takes place: every February.

Plan your summer getaway and save
Club Med
Some people
escape for an
all-inclusive
vacation
at Club Med

Cost of vacations
$1,649 *pp/pw
Imagine savings of

VS.

√ transportation
VS.
√ accommodation
√ activities
√ meals
√ beverages
√ tips 15%

Ontario
Others decide
to stay in Ontario
for their
summer
vacation...

Cost of vacations
$2,170^pp/pw

more than $1,000 per couple at Club Med

For more information or to book,
please contact your travel professional.
*Sample price is per adult, based on a 7-night stay on double occupancy in a Club category room at Club Med Turkoise, Turks & Caicos for a departure on September 4 or 11, 2018 from Montreal or Toronto, flights and transfers to/from the resort included. Guests must book a 7-night stay to qualify. Valid for
new individual bookings only for select travel dates with check-in on or after February 28, 2018 and check-out on or before October 27, 2018 and must be booked by May 2 , 2018. Subject to capacity control and may increase at any time. ^ Cost of accomodation based on double occupation for a 7-night
stay in a standard room at JW Marriott The Rosseau Muskoka Resort & Spa the week of September 4, including tax, booked on February 20, 2018. Price of activities based on rates from the websites, https://www.algonquinparkcanoetrips.com/algonquin-park-paddle-canoe-day-tour—-6-hour.html, https://
treetoptrekking.com/en/huntsville/information/rates/, https://summerwatersports.com/services/#waterpark and https://www.elmvalejunglezoo.com/.

7 Establish your route. Plan your trips in advance,
and study the digital map to to easily locate
the booths of the providers you're interested in.

8 Remember to pack the essentials. Have your
business cards with you, and bring a lightweight
bag to store any USBs or promotional gear you

1 Do your research prior to selecting a trade

collect along the way. Wear good, comfortable

show. Each trade show has a website with a

shoes, book a hotel near the show, and bring

list of exhibitors, conference schedules, prices,

a notebook.

buyer programs and conditions.

9 Recap on the day. Every evening, take notes
2 Book your tickets online. Sometimes you can
find a lower price, and booking electronically

on your meetings, and jot down some ideas
you’ve had as a result.

saves you even more time upon arrival.

10 Use the after-show. Follow up promptly – a few
3 Make appointments in advance. Upon

days after the show is ideal – with the people

registration, you will have the opportunity to

you met, either to thank them for the meeting

make online appointments with providers.

or if you’re waiting for more information.

These appointments are valuable because
they allow you to have real discussions with

The most important thing of all is time management:

them, without being disturbed. If you are in the

maximize your time at the show. Keep in mind that

Buyer program, you’ll have more opportunities

you’re there to do business!

to make appointments; sometimes, the number
of appointments and the duration of each can

As you can tell, there are a wide range of benefits

be limited.

to participating in these events. In the medium-tolong term, they’ll help you to improve your offer,

4 Make appointments strategically. As booths
can sometimes be very far away from each

find better partners, and network effectively in this
exciting industry.

other, group appointments by booth or zone,
to avoid having to constantly zig-zag from one

Which shows will I see you at this year?

end to the other.

5 Schedule your days wisely. The afternoon of
the last day is more relaxed, and the exhibitors
are already starting to pack up and leave.
Make important appointments in the first few
days, rather than the last.

6 Make good use of technology. Many trade
shows develop apps that allow you to register
your appointments and receive alerts for them,
or for conferences you’ve selected.

Aurore Bonvalot
President of the Collectionneurs de Voyages
agency, specializing in event organization.

By André Désiront

he

news

coming

from

the

but equally the potential for further

continues to pour resources into

European Travel Commission’s

growth in the numbers of Canadian

expanding and further developing its

Canada chapter near the end of

visitors; a host of European countries

European product. There’s more good

January 2018 made happy reading for

that were previously little-known for their

news ahead, too: Welch notes that,

members of the travel industry in the

appeal as travel destinations have risen

thanks to a range of factors including

business of selling Europe. In addition

to the forefront in the latest figures.

a strengthening Canadian dollar and

to an overall year-over-year increase of

Europe’s celebration of the Year of

eight per cent in international arrivals,

With 5.3 million Canadians visiting

Cultural

the continent’s volume of Canadian

Europe in 2017 – a figure that

momentum is expected to continue

visitors also recorded healthy growth,

constituted 15 per cent of Canadian

in 2018." What, then, are some of

displaying a 5.6 per cent increase over

outbound travel for that year – it’s little

the reasons that travel between

2016 statistics.

surprise that the travel trade here

Canada and Europe is booming?

Heritage,

"the

strong

The figures proved a particularly
welcome rejoinder to fears that had
emerged in some quarters about
whether perceptions of Europe as
a tourist destination would change,
following a turbulent couple of years
for the continent. Travel to France
had rebounded since plummeting
in the wake of the 2015 terrorist
attacks in Paris, but security concerns
continued to embroil Europe following
highly-publicized attacks in Berlin,
London, Manchester and Barcelona.
Political uncertainty remained rife,
with populist extremism simmering in
the Netherlands and France, while
the shellshock caused by the United
Kingdom’s vote to leave the European
Union continued as frosty negotiations
between the two rumbled on.
The statistics revealed by the ETC,
to Europe from Canada remains, for
now, largely resilient to these seemingly
destabilizing factors. Dana Welch, the
chair of the ETC’s Canada chapter, told
PAX that the news reflected not just
Europe’s burgeoning status as a popular
travel destination among Canadians,

Source – European Travel Commission

though, appear to show that travel
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ne of the most vivid illustrations

program.

too,

distribution officer, told PAX

of Europe’s centrality to the

is turning its attention to

that Europe accounts for

WestJet,

travel trade in Canada, and the

Europe, with the airline set

around 75 per cent of the

region’s popularity among Canadian

to inaugurate service to Paris’

company’s summer business

travellers, is the continued expansion

Charles de Gaulle Airport and

year over year, while Duncan

of direct air access between Canada

London-Gatwick from Halifax

and Europe: the 7.8 million direct

this May; its European service

seats to Europe from Canada in 2017

has mushroomed from 18,000

represented an eight per cent increase

direct seats in 2014 to 267,000

over the 2016 total.

in 2017.

Canadian airlines have led the charge

This focus among Canadian carriers on

music to the ears of tour operators as

in this regard, with European destinations

European service is nothing new: both

they continue to develop and widen

highly prominent amidst the flurry of new

Air Canada and Air Transat emphasize

their European product.

routes announced by Air Canada in the

that the continent has always been

past several years and Air Transat also

an integral part of their global network.

“Europe is now closer to Canada than

substantially bolstering its transatlantic

Joseph

it has ever been,” agrees Jeff Element,

Duncan Bureau, vicepresident, global sales
at Air Canada

Bureau,

vice-president,

global sales at Air Canada
pointed out that the airline
has operated transatlantic

routes since the early 1940s. Nevertheless,
it’s clear that the expanding service is

Adamo,

Transat’s

chief

The Travel Corporation’s president for
Canada. “It’s never been easier to
fly to Europe from Canada thanks to
more and more airlines now offering

2. Italy

increased service.”
The

spate

of

1. France

new

European

destinations offered by Canadian

4. Spain

airlines in recent years has certainly

5. Germany

reflected the desire of Canadian

3

3. United Kingdom

5

1
2

travellers to explore countries and
cities that go beyond some of the

4

most mainstream European offerings.
However, the continuing significance
of Europe for these carriers is also
demonstrated by their strengthening of
existing European routes. While Adamo
says that Transat
is "always on the

year, Adamo adds, “will give us added

Brian

lookout for new

operational capability to better serve

WestJet’s

destinations,"

the European market.”

president

vicefor

network, alliances

he adds, “this
Joseph Adamo, chief
distribution officer,
Transat

Znotins,

year, our focus

Air Canada, too, was extremely active

and

has been more

in expanding its service to existing

development,

corporate

on

Brian Znotins, vicepresident, network,
alliances and corporate
development, WestJet

maximizing

destinations, with additional non-stop

tells

PAX

that

our presence by

flights to Ireland and London-Heathrow

the

airline

will

adding capacity and frequencies in

among its major announcements in

continue to strengthen and expand its

the markets that are most important

2017. For Bureau, this growing service,

European service. “We do have plans

to leisure travellers on both sides of

both in new routes and existing

to grow Europe in the coming years,” he

the Atlantic.”

destinations, attests to the importance

says. “We are under a year away from

of a market that’s been an integral

introducing the Boeing 787-9 Dreamliners

The addition of another Airbus A330

component of its network throughout

to our fleet, and these will enable us to

to Air Transat’s fleet towards the end

the airline’s history.

launch additional services from across
Canada to Europe.”

of last year allowed it to significantly
reinforce its existing transatlantic

“The importance of tourism is reflected

service, with expanded access to

in a large increase in leisure routes being

Ultimately,

European destinations including

operated by Air Canada Rouge, with

bolstering its service to the region is

France,

and

flights beginning this summer to such

an affirmation of the health of

Spain. In total, the airline enhanced

places as Zagreb, Bucharest and Porto,”

Canada-Europe travel. “The continual

its capacity by 20 per cent on the

he comments. “This follows on a steady

high load factors have made our

transatlantic market during the winter

increase in other European destinations

service successful,” Znotins says,

of 2017/18; the scheduled arrival of

served by Rouge and Air Canada

“and we love to grow what is

a new Airbus a321 Neo LR fleet next

mainline over the past few years.”

Ireland,

Portugal,

successful.”

WestJet’s

focus

on

ith 2018 marking Europe’s Year
of Cultural Heritage, highlighting
the medley of distinct cultures
that forms the continent’s shared identity,
it’s perhaps fitting that more and more

Fontana di Trevi, Roma, Italy

Canadians appear to view travel to
Europe as an ideal opportunity to delve

France – has always been popular

deeper into their own cultural roots. It’s

and continues to be so, especially in

a phenomenon that was recognized by

Canada – the most multicultural country

the then-Irish Taoiseach (prime minister)

in the world,” he says. Events and

Enda Kenny during a visit to Toronto last

commemorations timed to coincide with

year, when he pointed to the 14 to 15

anniversaries of both World Wars, he adds,

per cent of Canadians who trace their

have also proven popular among

lineage back to Ireland and urged them

Canadian travellers – "even if they don't

to make the trip back to reconnect with

have a direct connection." “There has

their ancestry.

been a large contingent going to trace
what their great-uncle, aunt, grandfather

Element agrees that heritage plays a

or father did during the war years,” he says.

prominent role in driving Canadian travel

“I have met many of these travellers

to Europe. “Travelling to trace one’s roots

myself, and it has been heartwarming to

– from Scots/Irish/Brits visiting Britain/

hear the stories they tell of their

Ireland/Scotland to Quebecois visiting

relatives’ stories.”

1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
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urope’s amalgam of disparate
cultures, cuisines, landscapes,
languages and experiences
certainly makes it ripe for a range of
travel styles, a fact that the travel trade
in Canada has become increasingly
attuned to. Such is the diversity of
travel types on offer throughout
the continent that it’s impossible to
pinpoint Europe as a destination that
only Canadians of a certain age
or travel preference can enjoy. As
the ETC figures reveal, Europe offers
something for everyone.
With The Travel Corporation’s various
brands catering to a host of different
travel styles and age ranges, Element
says that its European product is notable
for its popularity irrespective of age.
“We really do see Europe as a popular
destination across all demographics,” he
says, “from solo youth travellers starting

“After age 70, travel is

or

off their travel journey, to newlyweds,

more likely to be closer

foodie experiences’ are

to retirees celebrating their golden

to home,” she explains,

continuing to skyrocket

jubilee anniversaries.”

“but aging boomers are

in terms of interest from

more adventurous than
That said, Jennifer Hendry, a senior

the demographic that

research associate with the Canadian

preceded them – and they

Tourism Research Institute, notes that the

have money to travel.”

rather

Canadian
Jennifer Hendry, a senior
research associate with the
Canadian Tourism Research
Institute

aging of Canada’s population – and

‘ re g i o n a l

travellers,”

he tells PAX. “More and
more

Canadians

are

showing their food-loving
personalities, and Europe

particularly the increasing numbers of

One of the most prominent reasons

provides the best options: from getting

Canadians aged 55 and over – has had

Canadians of all ages are currently visiting

a currywurst in Berlin to a Michelin [Star]

a positive impact on travel patterns

Europe, Element says, is the strength of

dining experience in Athens, Canadians

between Canada and Europe.

its culinary fare. “Food experiences,

love food.”

destinations as a result of the relative
stability of hotel prices in Europe over the
past several years, with the weakness of
the Canadian dollar not as significant
a factor as it might be for considering
travel to somewhere like the U.S. “Travel
activity is impacted by currency,” she
nother factor that continues to

acknowledges, “but it is primarily a

drive Canadian travel to Europe

factor for transborder performance –

is the growing realization of the

especially price-sensitive auto travellers.”

continent’s affordability – particularly
compared to domestic travel. “More

The expectation that both the pound

capacity and higher demand can

and euro have a higher valuation than

equate to more cost-effective travel

the loonie, she adds, means that

options,” says Hendry. “It is often less

Canadian travellers destined for the

expensive to fly to Europe from Canada

region are affected less by exchange

than it is to travel domestically.”

rate fluctuations; this can also contribute
to less volatility in ‘last-minute’ price-

Hendry says that Canadians also found

based decisions due to the region’s

good regional value in European

status as a long-haul destination.
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he sense of unease that enveloped
Europe as a result of political and
security concerns throughout 2015
and 2016 is well-documented, and in
some cases had an adverse affect in
recent years on tourism to the continent.

for the most part, were not dissuaded

– based on ETC arrivals of Canadian

However, the latest figures from the ETC

from visiting the region throughout 2017;

visitors to Europe and intentions to travel

appear to indicate that Canadians,

Welch describes this lack of decrease

– as ‘positive for future growth.’
For

Element,

the

seeming

indefatigability of Canadian travellers
played a prominent role in the
strong numbers. “I think that sense of
unease all went away early in 2017,”
Chair (Canada chapter): Dana Welch
Vice-chair (Canada chapter):
Antje Splettstoesser

Dana
Welch

Antje
Spettstoesser

he reflects. “Canadians started
saying, ‘I do not want to wait to live
my life in fear, which would allow the
perpetrators to win.’”

Role: to leverage European destinations’

Hendry says that while tourism can be

promotional activities by setting up effective

affected by political and security issues,

platforms for cooperative marketing, access to

it largely remains "one of the most

market intelligence, exchange of best practices,

resilient industries." Unwillingness among

cooperation and relationships between the

travellers to visit places where large

Canadian and European travel and tourism industry

crowds gather generally tends to taper
off, she said, as negative occurrences

In their own words: “ETC Canada Operations group works with local partners

“become a reality rather than a current

to support initiatives aimed at driving awareness for Europe and are here as

event.” This phenomenon was noted in

a resource for agents, operators and airlines alike.” (Welch)

Spain, where visitation numbers

Visit: www.etc-corporate.org

continued to see substantial increases
in

the

months

Barcelona attack.

following

the
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“With respect to European tourism

Air Transat, too, has developed its Europe

– with the launch of so many new

offering with considerable support from

routes in recent years (more than 20

the trade community. “Our partnership

new routes launched or announced

with retailers has been instrumental in

since the start of 2016), it is hard

building our leadership on the transatlantic

for the public to keep track of all

market,” Adamo comments, “and they

the places we now fly,” he explains.

continue to promote our increased flight

“Agents play an important role

offering to consumers – and especially

in raising awareness of our new

to sell our unrivalled product offering of

nsurprisingly, the importance

services, and I think many of their

coach tours, cruises and city getaways.”

of the travel trade is becoming

customers are pleasantly surprised when

progressively more pronounced

they learn they can now fly non-stop on

Element notes that confidence in the

as a widening range of European

Air Canada to many of these previously

safety of European destinations,

destinations become available to

harder-to-get-to destinations.”

despite security fears, was largely

Canadian travellers; Air Canada’s
Bureau says that travel agents have
a particularly significant role to play
given the rapidly-expanding array
of European destinations offered
from Canada.
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spurred by the travel trade. “I strongly
believe the agent community has
helped, by being open and honest
with their clients,” he says. “Knowledge
is power, so when we share what we
know, people can make informed and
rational decisions. I think we have
fared particularly well as an industry,
given that travelling in a group offers
people a sense of comfort.”
Welch also emphasizes the continued
significance of travel agents in promoting
and selling Europe in Canada, noting
the ETC’s determination to continue
serving as a valuable resource for
agents. “We look forward to working with
and supporting agents in this regard,
and are available for any questions,” she
remarks, adding that European countries
also offer selling tools via educational
opportunities and promotional materials
for travel professionals.

Arc de Triomf of Barcelona, Spain


hile travel between Canada

double-digit growth in travel from

and anticipate future hotspots,” Bureau

and Europe’s most prominent

Canada in 2017, contributing strongly

opines. “There is no doubt Central Europe

tourist destinations including

to the overall rise in Canadians visiting

– including such places as Berlin, Zagreb,

Europe last year.

Bucharest and Warsaw – has increasing

France, Germany and the United
Kingdom remains strong, visitors to the

cachet for tourists looking for something

continent are also turning, in increasing

The importance of new destinations in

numbers, to countries whose appeal

driving interest in Europe among Canadian

has been traditionally less-heralded.

travellers is something that airlines have

This increasing focus on previously-

Welch lists Belgium, Croatia, Denmark,

clearly registered. “You aim to serve

untapped European destinations, Bureau

Iceland, Ireland, Serbia, Slovenia and

the markets where people want to go,

says, is reflected in Air Canada Vacations’

Spain as countries that witnessed

and ideally you are even slightly ahead

recently-released Europe Your Way

less-explored or less-busy.”
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brochure, whose vacation packages and
cruises include destinations such as Croatia

336,679 (2018)

– a country that Transat has also recently
introduced to its Europe offerings.

Reykjavik

Element, meanwhile, says that The
Travel Corporation has also registered
a significant level of interest in emerging
destinations from its millennial contingent.
“For our millennial travellers, they are
often looking for off-the-beaten-track
destinations,” he says, “and Bologna
(considered the food capital of Italy),
Zakopane and Ljubljana are just some of
these ‘hidden gems’ that are becoming
noticed – especially now with these
three being part of Busabout’s Hop-on
Hop-off European network.”
Element has also noticed a trend of
visitors to Europe gravitating towards
exploring lesser-spotted areas away from
city capitals and tourist hotspots – with
travel to the north of Spain contributing
strongly to the country’s spectacular
year-over-year growth of 25 per cent
in arrivals from Canada. “Northern
Spain is one region, separate from its

The popularity of this miniscule island
– Europe’s most sparsely-populated
country – has skyrocketed in recent years.
Its rugged landscape and mesmerizing
vistas make it one of the continent’s
most spectacular locations for outdoor
activities including hiking, cycling, caving
and ice climbing, while it’s also renowned
for its whale watching opportunities and
plethora of active and extinct volcanic
mountains – 130 in total. Perhaps its most
noteworthy attraction, however, is the
prospect of witnessing the Northern Lights
up close, with the best chance usually
arriving between September and April.

southern counterpart, that is beginning

Growing numbers of Canadians visiting

to gain traction and has typically been

Iceland have been propelled in part by

overlooked,” he says – with the ancient

the popularity of stopover programs,

churches in Oviedo and San Sebastián’s

allowing travellers to experience the

beaches especially popular.

country for up to 72 hours en route
to other European destinations. This

The focus amongst airlines and tour

dramatic surge of interest in Iceland

operators alike on uncovering the next

shows little sign of slowing down, either:

European destination to stir interest

Air Canada has recently inaugurated

among Canadian travellers remains

summer seasonal service to Reykjavik

constant. “We continue to evaluate

from Toronto and Montreal, while

new destinations all the time, and try

numerous tour operators are also

to spot ‘the next big thing,’” Bureau

beginning to add Iceland product to

comments, “whether that is in Europe

their European offerings.

or elsewhere.”

4,174,557 (2018)

8,773,392 (2018)

2,080,748 (2018)

Zagreb

Belgrade

Ljubljana

Boasting more than one thousand

Having emerged from its war-torn

Its mountainous terrain, rich emerald

islands, Croatia is quickly becoming a

recent past, Serbia commands strong

landscapes and mazes of underground

hotspot for Canadian travellers. Popular

fascination amongst Canadian travellers

caves help adorn Slovenia’s status as

as a sailing destination, the rise in interest

eager to get a closer look at a country

one of Europe’s most scenic countries,

has also been spearheaded by a

that appears to be going from strength

with over a third of its area protected

diverse array of other unique offerings,

to strength. Its capital, Belgrade, remains

by the European Natura 2000 network.

with strong appeal for a wide variety of

one of its most popular destinations, but

Snowy peaks form a dramatic backdrop

travel styles. The country lists 10 UNESCO

there’s also much to recommend in its

to its rolling hills and seemingly endless

World Heritage Sites among its most

picturesque national parks, among

fields, while the cuisine isn’t to be sniffed

renowned features, ranging from the old

the most notable of which is Djerdap,

at, either: it’s well-known for its wine

town of Dubrovnik to its idyllic Plitvice

straddling the Romanian border on

culture, with the town of Maribor hosting

Lakes National Park and the rich historic

the Danube River.

the world’s oldest vine, and local dishes

significance of Split’s Diocletian Palace.
Its beaches are some of Europe’s most
famous, and unsurprisingly, given its

Its blend of lively city streets and
picturesque rural scenery means that

are often rounded off by a helping of
potica, a traditional Slovenian dessert.

Serbia has much to offer for enthusiasts

The country has also been lauded for

favoured destination among cliff-divers.

of any travel style. Travellers opting

its commitment to sustainable tourism,

to sample authentic, local cuisine, as

with its pioneering Green Scheme

Another travel sector that’s flourishing in

opposed to playing it safe at chain

making a concerted effort to maintain

Croatia is the MICE industry, with Zagreb,

restaurants and tourist traps might be

and improve sustainability endeavours

Opatija and Dubrovnik becoming

surprised at the relatively low costs,

among Slovenian destinations.

increasingly prolific as venues for

compared to destinations in Western

meetings, conferences and congresses;

Europe. Popular offerings allow travellers

the country is serviced by Air Canada

to combine Belgrade with other Balkan

and Air Transat, who both operate

cities, easily-plottable along the

Toronto-Zagreb routes.

Danube river.

steep, plunging rockfaces, it’s become a
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Royal Scenic
Simpatico Tours
Sita Tours Canada
Skyway Tours
Spiritours
Sportvac Voyages
Sultana Tours
Tai Pan Tours
Tauck World Discovery
The Vacation Station
Topdeck Travel
Tourcan Vacations
Tours Chanteclerc
Tours Cure Vac
Tour East Holidays
Tours of Exploration
Trafalgar
Transat
Travcoa
TravelBrands (Alba Tours, Exotik Tours, Holiday
House, Sunquest)
Trip Connoisseurs
Tucan Travel
Ultimate Golf & Ski Vacations
Vacances Préférence
Vacances Summa
Victours
Voyages Traditours
Weekend Express
World Expeditions
World Heritage Tours
Worldwide Ecotours
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Photo – Coeur d’Alene Resort

Hitting the links at this scenic course, located at the heart of
Idaho’s Coeur d’Alene Resort, is sure to present a different
challenge each time you play. Why’s that? Well, the course
is home to what’s billed as the world’s only floating green,
a mechanical marvel at the 14th hole, whose position can
change along 218 yards thanks to an ingenious underwater
cable system. Once you finally land a precise shot onto
the green, you’ll be transported over to the miniscule island by

This property’s regular 18-hole course is impressive in its own
right, with each hole bearing the design influence of a world
golfing legend. It’s the appropriately-named Extreme 19th,
however, that sets it apart; boasting the title as the highest and
longest par three golf hole in the world, it requires a helicopter
to arrive at the tee on Hanglip Mountain, with players aiming
at a green in the shape of Africa located 1,300 ft. below.

Photo – Legend Golf & Safari Resort

ferry. Just be prepared to take a lot of attempts to get there…

Photo – Mayakoba El Camaleón

With three different ecosystems, plunging cenotes, and
cavernous bunkers, it’s little surprise that El Camaleón’s
designer, Greg Norman, advises players to bring all 14 clubs
to the course when they tee off here. Players will journey
through tropical wetlands and dense jungle before drinking in
the course’s spectacular coastline views, with ever-changing
vistas lending particular significance to the course name,
The Chameleon. It rubber-stamped its status as a world-class
golfing location by hosting the first PGA Tour event outside

Photo – Nullarbor Links Golf Course

Photo – Nullarbor Links Golf Course

Photo – Mayakoba El Camaleón

the U.S. and Canada, in 2007.

You’ll definitely need to clear more time than usual out
of your schedule if you’re serious about completing this course,
located along the Nullarbor Plain near Australia’s southern
coast. How does five days sound? This mammoth course is
the longest in the world, spanning 848 miles, 18 towns, two
states – and two separate time zones. You’ll encounter
goldmining towns, service stations, and barren, rugged terrain
as you play, bringing a whole new meaning to the term
‘off the beaten path’.

By Ming Tappin

©2018 Celebrity Cruises. All images of Celebrity EdgeSM are artistic
renderings based on current development concepts, which are subject
to change without notice. Celebrity Edge and Edge are trademarks of
Celebrity Cruises. Ships’ registry: Malta and Ecuador.

Explore the world
without leaving
your table.

Luminae at The Retreat—exclusive for Suite Class guests.

Introducing Celebrity Edge, a revolutionary new ship
designed to expand every horizon. With globally
inspired menus designed by a Michelin-starred chef,
Celebrity Edge offers 29 distinct food and beverage
experiences that stand apart from anything else at sea.
Bookings now open. Availability limited.
To learn more, visit CruisingPower.com or call 1-888-283-6768

Tuscan Restaurant—one of four main dining venues.

to broadcast the special occasion to
family and friends who are unable
to attend.
A full range of wedding packages are
available, from a quick elopement for two
to a grand celebration for 200. Add the
inclusive value of cruising and the porthopping opportunity, and a shipboard
wedding certainly has great appeal.
Cruise weddings are booked through the
cruise line’s in-house wedding planning
department, or a contracted third-party
wedding planner that specializes in
cruise weddings. A non-denominational
officiant will conduct the ceremony,
but the rest is up to the couple.
Photography

and

videography

services, the wedding cake, flowers,
and reception can be as simple
or as elaborate as their budget allows.
And with today’s cruise ships featuring
etting married on a cruise ship has certainly

innovative amenities, wedding photos can depict

gained popularity over the last decade.

the newlyweds on a surf simulator, zip line, rock

Speaking from personal experience - I was

climbing wall, skating rink, or all of the above!

married on a cruise ship myself - a shipboard
wedding takes the stress out of planning, leaving

Weddings can be conducted at the embarkation

the bride and groom to anticipate and enjoy the

port, in destination, or at sea. Ceremonies held

special day.
Gone is the need to search for an officiant, book a
venue, book a banquet hall, hire a photographer,
select a menu and find entertainment to appease
everyone. A cruise wedding is a one-stop shop - even
the honeymoon is taken care of at the same time!
Twenty years ago, weddings were conducted
in the ship’s library with a simple set-up. In
recognizing the potential of this target market,
many ships today have actual chapels with
proper pews, and some even have live cameras

on embarkation day allow non-sailing guests to

Your role as a travel agent

attend the wedding and reception, and disembark

is to work with the couple

before the ship sails. This is a popular option if the

to choose a cruise ship

ship is sailing from the couple’s home city.

and

itinerary.

When

qualifying, discuss the
Weddings can also take place at a port of call on

size of the wedding party

the cruise itinerary. The ceremony can be held at

and guests, the scale of

a quaint chapel, a secluded beach or any other

the wedding, and what

feasible location (how about atop a glacier in

shipboard atmosphere

Alaska?). Weddings at sea are conducted by the

and amenities they are

ship’s captain. The latter two options allow friends

looking for.

and family to enjoy a fantastic cruise vacation while
being with the couple on their big day.

Group rates and special amenities are available
to larger parties. A group consists of eight double

Regardless of where the wedding is held, proper

staterooms but almost all cruise lines guarantee

paperwork is required for the marriage to be legal.

group rates back to cabin one should it fall short.

The wedding planner will inform the couple of all

Your cruise line business development manager

legal requirements, assist in obtaining all necessary

can also help you promote the wedding group

documents and book the wedding officiant.

with marketing pieces or bonus amenities.

Most recently, Carnival Cruise Line announced they
will pay commission on wedding packages - a first
in the industry. So, the next time your client asks
for a destination wedding, consider offering one
on a cruise ship.
Once deposited, the couple will work with the
wedding planner for all wedding arrangements.
During the cruise, the wedding group will be looked
after by the ship’s group coordinator who will take
care of all details and coordinate arrangements
for the big day.
If it is a large wedding group, the travel agent can
suggest escorting the group to provide additional
assistance. All in all, arranging a shipboard wedding
today is a cinch for the agent and the clients.

Ming Tappin
Ming Tappin is a cruise writer and consultant,
based in Vancouver, BC.
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Holland America Line is introducing a Music Walk which
includes a variety of entertainment options including Lincoln
Center Stage, Billboard Onboard, and BB Kings All Star Band.

Holland America Line has Explorations Central (EXC™) Port
Guides on their website in partnership with AFAR Magazine
on over 400 ports of call that can help you be the destination
expert in your customer’s eyes.

Holland America Line is building two more Pinnacle Class
ships that will be sister ships to the Koningsdam. The Nieuw
Statendam will be launched in late 2018 and open for sail soon,
and the Pinnacle III will be launched in 2021.

Holland America Line’s private island in the Bahamas, Half
Moon Cay, is celebrating its 20th anniversary this year.

Holland America Line’s Collector Voyages combine 2 or more
cruises to form one amazing voyage, without repeating a port
of call.

Holland America Line highest rated port of call is Quebec City,
available on the Canada & New England cruises.

Music
Walk

The ship was stunning with a mix of classic and
contemporary throughout. The service exceeded our
expectations and the staff was always pleasant and
consistent with a friendly smile and addressed us by our first
names on a daily basis.
Our room was very spacious and the balcony view was
spectacular as we watched the sun rise and set daily.
We experienced one of the best culinary meals at the
Tamarind and Pinnacle Grill restaurants which were delicious
and one of the best pizzas at the Explorations Café, just
amazing!
I attended a cooking class and learned how to cook fish in
the oven from one of the best Top Chefs in the world!
The night life was invigorating as we enjoyed the live band…
they were great!
Our evenings always ended with a night cap at the
“Scotch Bar” - one of a kind experience aboard a
ship…FIRST CLASS! Whoever thought of this idea
deserves a medal!
Once again, thank you for having us…we
really enjoyed our trip aboard the Holland
America Koningsdam!
Frank DeMarinis
CEO / President - TravelBrands

You will earn 500 Loyalty Points per stateroom on any 7-night
+ sailing when booking Holland America Line online.

All references to Holland America Line are: ©2018 Holland America Line. All rights reserved. Ships’ Registry: The Netherlands. For full terms and conditions, see www.travelbrandsagent.com or contact us.
2515589 Ontario Inc – d.b.a © 2018 Encore Cruises, B.C. Reg. # 3597. Ont. Reg. # 50012702 Quebec permit holder # 703 343, 5450 Explorer Drive, Suite 300, Mississauga, ON L4W 5N1.
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DID YOU
KNOW...

TESTIMONIAL - We would like to take this opportunity to
thank you for the wonderful experience aboard the inaugural
of the Holland America – Koninsgdam in November 2016.

• Traffic referred to your website
• Mentions about your brand over a
period of time on specific platforms
(blogs, website, social media)

Once goals are set, you must choose
from the range of media platforms,
hen the time comes to

So – would you like to take advantage

and identify the most relevant

promote your travel agency

of this potential? Here are the five

candidates. Some of the most

or a particular destination,

aspects to consider for an effective

appropriate platforms to reach the

influencer campaign.

target audience of your campaign are

there are different methods that can be
used. Whether you share information in

Snapchat, Instagram, Twitter, YouTube,

traditional media or on the Internet, the

and Facebook. Ideally, it’s better to

approach is largely the same: one that

Don’t try to have influencers talking

limit yourself to one or two platforms

targets the brand at consumers.

about you on Instagram just because

per campaign – unless, of course, you

it’s fashionable. When you launch an

have the resources for the follow-up

However, when an influencer speaks up

initiative with influencers, it must meet

that will be required.

and talks about your product or service,

objectives that are associated with

it stands out even more. It’s also often

performance indicators. For example:

perceived as a much more authentic

If we target aviation enthusiasts,
we will search with keywords like

message. Today’s consumers, especially

• Target: 35-55-year-old women, couple

#aviation, #airplane or #planespotting

millennials (aged 20-35), rely more on

or family, interested in cruises and sun

to discover users who seem to have a

videos, photos and reviews on platforms

destinations, water sports enthusiasts, etc.

good network of subscribers (people

like TripAdvisor, Google or Expedia than
on traditional ads, distributed by brands.

following them). See, for example,
• Number of impressions and desired

a photo that could attract the

reach for the campaign – how many

attention of the marketing department

people do you want to reach?

at Transat… or Airbus!

Journalists, of course, are influencers.
Everybody likes to read the travel section
of a major national newspaper. But with
the advent of social media, we are seeing
a multitude of influencers who have their
own audience on Snapchat, Instagram
and YouTube. These reach targeted
audiences that are often beyond those of
the mass media. If it’s not quantity, it’s the
quality of the audience that we want to
target: foodies, sports fans, various cultural
markets, religious tourists, or other.

Example of a user whose photo, shared on Instagram, gets close to 1,000 likes, and several comments
among aviation enthusiasts

The important thing here is to clearly

• Statistics provided by the influencers

define what your expectations will be

in question on key indicators:

What is the budget allocated to this

and the number of posts expected,

video views, posting publications,

influencer marketing campaign?

and to effectively communicate these

interactions (likes, comments, sharing)

Despite the accessibility of the web,

expectations to the influencer.
• Scope and impressions on the content

such campaigns are not free.Compared

(images, comments, videos) on your

to traditional media and advertising, a
strategy with influencers is a fraction of

Once influencers are identified and

platform, when you have to promote

the cost – but it still has a cost.

approached, and budgets and

the influencer’s content.

expectations are well-established,
We can obviously secure the participation

we must validate the content to be

This is the burning question: does this kind

of bloggers, YouTubers or Instagrammers

produced: videos, images, texts,

of initiative bring short-term sales? Sales,

in exchange for airline tickets or a stay

etc. Will this content be published

yes, but not necessarily in the short term.

in-destination, for example. Nevertheless,

on their platforms, yours, or a mixture

Influencer marketing campaigns are

those who have a large audience and

of both? This consideration should

usually part of a storytelling process. They

make their digital presence their livelihood

usually have been clarified in the

help to promote your brand image to

will demand a form of remuneration,

previous step, but now is the time to

target markets and audiences. Sales in

according to demand, based on:

take action and publish to circulate

the short term are not usually a priority. In

the content.

the travel industry, a good influence
strategy can nevertheless have short-term

• Length and/or frequency of articles
Make sure the content clearly complies

impacts and benefits. When a respected

with the rules; if there are pictures

person shares their photos of their stay in

• Photos to share and how they will be

of people, you must have obtained

Cuba after a hurricane on Facebook or

used (commercial, social media only)

their permission beforehand. Are the

Instagram, it encourages others to enjoy

photographs free to use? Is the text

it, too. The consumer generally tends

well-written by the person in question

to prefer these types of photo than those

(and not replicated on another site)?

taken by hotels or airlines.

to be written

• Travel, meals and accommodation
expenses in-destination

Don’t forget the tone, which needs to
A good influencer marketing strategy

be aligned with your campaign goals

should therefore have a defined budget,

and audience.

in order to set the parameters and
possibilities. Would you like PewDiePie
to talk about you in one of his YouTube

How do you measure the success of

videos? It’s possible, but it’ll cost you

your approach? If you have defined

over $100,000. This channel has more

your goals with performance indicators,

than 60 million subscribers, and its videos

this last step should not be a problem.

are watched millions of times.

What are the main tools for measuring
your efforts?

You can still approach other influencers
who command less exorbitant prices,

• Google Analytics produces reports

or who will collaborate in exchange

measuring referral web traffic from

for good procedures – on the basis

blogs, social media, or third-party sites

of contract-exchange.

in particular.

Frédéric Gonzalo
Conference speaker & consultant
specializing in e-tourism

n every destination world-wide, there

the goal of coming out with a woven

Cars honked loudly, but women

are the places that tourists to flock to,

hammock, I followed my guide along

sauntered aimlessly through the traffic,

and the places where locals tend to

the cramped sidewalks, already jam-

bags of rice over their shoulders, and

hang out. Generally speaking, the latter

packed with vendors hustling for the

cut into the first available entrance

is where you’ll find an authentic dose of

day, into the Mercado Municipal in

to the market. Metal awnings and

the country’s culture. So, when it came

Granada, Nicaragua.

haphazardly-placed umbrellas sheltered

time to traverse through the markets
one afternoon in Nicaragua, I told my
guide to show me the real Nicaragua,
not the Nicaragua that’s been carefully
commercialized and commodified for
the sake of postcards or “handmade”
leather bags sewn from the vibrant
colours and prints so often connected
to South and Central America.
Growing up, Saturday mornings were
often spent exploring the flea market
in my hometown. “The market probably
isn’t what you’re expecting; it can
be a bit overwhelming,” my guide
said with a laugh. But for someone
who was so familiar with rummaging
through used books and admiring old
antiques in the flea markets’ dimly
lit interiors all those weekends ago,
the thought of plummeting into a bona
fide local Central American market
was nothing short of exhilarating. With

the doorways to keep out the sun,

markets. While the food offerings were

But first, she told me, she wanted

but the day was hot and stuffy and the

abundant, as were the electronics

to take me so a special café a few

air inside the market was stifling, mixed

and commercial goods, I couldn’t

blocks from the market. Five minutes

with the pungent smell of raw meat,

spot a hammock for the life of me.

of walking through the streets

earth and cigarette smoke drifting in

This, my guide told me, was only

of Granada, where the influence of

from outside.

a taste of Nicaragua’s markets – I’d

colonial Spanish architecture mixes

have better luck with a handmade

with Nicaragua’s vibrant blue, violet

Walking through the narrow aisles,

hammock further west of the country

and coral paint, I arrived at Café de

stalls were set up to showcase various

in the town of Masaya.

las Sonrisas. It was very dark inside,

dry and wet goods, ranging from pinto
beans and cassava chips to cebollas
encurtidas (lime and pickled onions),
all laid out in overflowing burlap
sacks or barrels. Younger men and
women called out, advertising their
specials of the day and bartered with
buyers, while the older women, the
aunties and the mamas, watched
over the younger children who so
often accompany their parents to the

www.airnetsintl.com

Service That Goes

Above and Beyond

The feedback we receive from our sub-agents has always been consistent in what they like best about Airnets. So when new
sub-agents encounter our service as they search to earn greater returns on their sales, we have a very honest and conﬁdent answer
to the question:

"What sets Airnets apart from the others?"
Call or Email Us
for Your Best Deals

Toll free: 1.866.247.6387
Local: 403.262.0850

Service

Fax: 403.289.9788
Email: info@airnetsinternational.com

Airnets International – Unit B, 916 16th Ave. NW
Calgary, AB T2M 0K3

but as soon as I stepped through the

Café de las Sonrisas, or ‘Smiles Coffee’,

in the courtyard, where small rabbits

door, I was taken aback, because

was no ordinary place to grab a cup of

and a kitten flopped lazily in the heat.

instead of a coffee bar and tables,

java. Under the direction of a friendly

I was greeted by dozens of hammocks,

man named Tio Antonio, the café is

As I sat down to order, a menu was

some hanging, some on display, and

the only place in Nicaragua, and the

passed to me, with a special set of

glancing around the corner, I could

fourth in the world to be run entirely

instructions in sign language or gestures.

actually see several young men

by individuals with auditory disorders

Rather than placing a verbal request,

weaving hammocks where they stood.

and cognitive challenges. Walking

I communicated with my hands. The

Their fingers were quick, catching and

through the Social Center, which was

alphabet in American Sign Language

looping threads and rope and winding

where the hammocks were being

was plastered all along the walls of the

them around and around to complete

made, I could see that the tables and

café, so guests could reference it at

the pattern.

the chairs of the café were outside

any time, long after the menus were
cleared. So, why the name? As Tio
Antonio explained, sometimes when
words cannot suffice, a simple smile will
do, especially when language or the
act of speech itself is a barrier.
On the way out the door, I paused for
a moment to admire the workers who
were still threading hammocks, and to
thank Tio Antonio for his hospitality. Café
de las Sonrisas provides employment
opportunities to approximately 30
individuals, who otherwise might have
a hard time finding a job in Nicaragua,
where the stigma surrounding those with
cognitive and physical limitations still
runs high. The Hammock Occupational
Workshop project in particular is a huge
success, as the final product is available
for purchase right there in the Center,
and tourists can not only see how and
where the hammocks are made, but
start to understand the backstory of how
their purchase came to be.
“Wherever you go in Nicaragua, enjoy
it, but make sure you really see it,”
Tio Antonio said, as our group made its
way back into the streets of Granada.
The market in Masaya could wait for
another day.

YOUR SUITE
IN THE SKY.
Delta’s first all-suite cabin with flat-bed seats,
so you can sleep comfortably and arrive refreshed.

INTRODUCING DELTA ONE® SUITES.

magine for a moment a place where

that empower those in the surrounding

Kitts was closing the sugar industry and

in the early hours of dawn, a breeze

community. “Kittitian Hill was founded

therefore offered an ideal destination

sends the smell of fresh fruit and flora

on the concept that a business could

for the business model.”

wafting in all directions. The occasional

serve as the vehicle for social change,”

green vervet monkey, baby in tow,

said Valmiki Kempadoo, founder,

With the sugarcane industry winding

makes an appearance on the porch,

Kittitian Hill and Belle Mont Farm.

down, and the tourism industry in decline

and as night falls, the chirping of crickets

as a result of Category 4 hurricanes

drowns out any other sound, and fireflies

Georges and Lenny in 1998 and 1999, the

signal that it’s time to turn in. And yet,

island needed revitalization and a new

at any given moment, pristine service in

sustainable tourism product offering,

the form of private attendants is right at

Kempadoo hoped, was the answer.

your fingertips from the comfort of your
very own luxury cottage, nestled in 400

Designed by world-renowned architect

acres of fertile, organic farmland in the

Bill Bensley, Belle Mont Farm is set at

heart of St. Kitts.

the base of Mount Liamuiga, which
allows the property to capitalize on

Belle Mont Farm, located in the eco-

an abundance of natural resources,

friendly resort community of Kittitian

“Given that the tourism industry is by far

without jeopardizing the surrounding

Hill, opened in December 2014 on the

the most significant in the Caribbean,

natural beauty of the island.

premise of delivering a truly sustainable

I decided that a significant resort

hotel experience for visitors to St. Kitts,

community could serve as this vehicle...

“At a time when almost every acre

while promoting local farming practices

it was around the same time that St.

of available land in St. Kitts was under

sugarcane cultivation, almost all of the
lower slopes of Mount Liamuiga were
cleared of the native vegetation,”
Kempadoo explained. “Being on the
foothills of Mount Liamuiga is a blessing for
Kittitian Hill, as it has provided wonderful
free draining and very fertile volcanic soils.
Kittitian Hill ranges in altitude from 500
to 1,000 feet above sea level and this
gives us a wonderful microclimate which
allows a variety of tropical and subtropical
fruits and vegetables to thrive.”

More than 100 species of mango trees,
and various tropical fruits like soursop
and bananas grow at Belle Mont Farm,
alongside other crops like cocoa and
coffee. The working relationship that
Belle Mont Farm has with its farmers

is vital, as 90 per cent of all food served

Fields, that replicates as additional

in the hotel’s restaurants is harvested

farmland and provides another source

straight from the fields on the property,

for crop cultivation.

further driving home the sustainable
farm-to-table-concept.
Belle Mont Farm features 84 luxury
Inside The Kitchen restaurant, located

cottages, which make up the majority of

in the Great Hall, executive chef

the accommodations on the property.

using locally-sourced materials. Belle Mont

Christophe Letard serves up Caribbean

Each private cottage features an infinity

Farm practices a number of sustainable

cuisine with a French twist, featuring

pool set against the backdrop of the

development techniques that aim to

a menu that boasts delicious eats like

Caribbean Sea, a four-piece outdoor

neutralize the carbon footprint, like using

lobster eggs benedict in the mornings,

bathroom suite characterized by quirky,

recyclable glass drinking bottles instead of

or pan-seared duck breast with root

antiquated decor like a clawfoot bathtub

handing out plastic bottles, and deploying

vegetables at night. The rich, volcanic

with bronze taps and rainwater showers,

solar energy practices.

soil is the secret to Belle Mont Farm

a king-sized bed, and a pull-down screen

having the biggest selection of tropical

and projector that transforms the room

Amidst the boutique aesthetic, leafy

fruit and easy-to-grow vegetation,

into its own movie theatre.

palms drape across a private veranda,

meaning

culinary

possibilities

creating the utmost sense of privacy,
In addition, four farmhouses, encircling

and wildlife like small frogs and geckos

5,000 sq. ft. of living space in two-

make common appearances. An

At the Farm Table, guests have the

storey cottages, and a personal 100 ft.

outdoor, eco-friendly approach to living

opportunity to enjoy a feast among friends

swimming pool, as well as 14 three- and

is part of what makes Belle Mont Farm

under the stars thanks to a retractable roof,

four-bedroom luxury villas set on half-

special in the eyes of Caribbean travel,

and at the Patio Bar, guests can enjoy

acre and one-acre lots, can be found

and is something Kempadoo hopes

casual fare by the poolside.

at Belle Mont Farm.

guests will come to appreciate. “Most

are vast.

of our guests understand this, and are
Belle Mont Farm also boasts the

All of the structures mimic authentic Kittitian

not alarmed by the odd tree frog that

world’s first “edible” golf course – a

chattel houses, whose wooden boards are

finds itself into their bathtub, or a spider

Par 71, 18-hole golf course called Irie

painted baby blue and white, and crafted

or two,” Kempadoo said.

Discover Local Love in
Australia’s Gold Coast
The Gold Coast is a vibrant city with a coastal town soul. Visitors come from all corners of
the globe to enjoy the stunning beaches, the coastal lifestyle, the botanic backyard or the
unmistakable pulse of Surfers Paradise one of Australia’s, most iconic holiday destinations.

Why book with
•
•
•
•
•

Exclusive Gold Coast discounts and
value adds
One stop shop for FITs, weddings, honeymoons, anniversaries, luxury, pre/post
cruise and family travel
Dedicated air consolidation and groups
departments
Competitive agent commission
Travel2 advisor portal with customizable
marketing assets

Exclusive Gold Coast Activities
•
•
•
•
•
•

Hot Air Balloon Adventure
Surf Lessons
VIP Koala Experience
Dolphin Discovery Cruise
Nocturnal Rainforest Tour
4WD Glow Worm Tour
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“EVERYTHING HAS
ITS BEAUTY, BUT NOT
EVERYONE SEES IT.”
– CONFUCIUS

On a Windstar Cruise Asia voyage, our small, intimate ships take your
clients closer to off the beaten path to ports that other ships can’t reach.
Your clients can take a culinary tour in Da Nang and discover the role
food plays in Vietnam. Or explore the old capitals and ancient ruins that
inform the heart of many cities and UNESCO World Heritage sites.
Or take time to explore the cultural epicenters of Japan and South Korea
in authentic, immersive ways your clients have never seen before.
Back by popular demand, we invite your clients to explore our 20182019 Asia Itineraries.
Book now using bookWINDSTAR ONLINE or call 855-816-1448.

Star Legend — Halong Bay, February 2018

Algiers, anyone?
Splashing around in the Mediterranean Sea, taste-testing grilled lamb, and touring the
brick streets of the Kasbah: we’re awestruck for Algeria’s capital city, which is why we’re
launching non-stop seasonal service between Montreal and Algiers this summer, four
times a week. For extra comfort during the flight, your clients will be given a pillow,
blanket and non-alcoholic drink, courtesy of our Disney-trained flight crew. They’ll arrive
ready for a fun-filled adventure.

Montreal–Algiers
Non-stop seasonal service begins June 17, 2018.
Ends September 27, 2018.
Montreal Algiers (AC1920)
18:50 - 07:40+1
Sun., Mon., Tue., Wed.

Algiers Montreal (AC1921)
10:10 - 13:40
Mon., Tue., Wed., Thu.

